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Prince Hotel
New Hotel to Open in Nagoya
Third Largest Metropolitan Areain Japan

and Gateway into Japanese Cultureand History
[Opening Day] October 2, 20

Prince Hotels, Inc. (Head Office: Toshima Ward, yimkPresident: Shigeyoshi Akasaka; “Prince Hot
below)hereby announss that onMonday, October 2, 2017,0peneda new hotel called the “Nagoya Prir
Hotel Sky Tower” in Nagoya, which constitutes third larges metropolitan area in Jap:

The hotelis located on Floors 31 through 36 of “Global Gate¢baplex situated in the redevelopmenia
that stretches towards the south side of Nagoy#o8tin addition to a totsof 170 guestoomsoffering an
open panoramic view, the ho contairs a restaurant with 110 seats, a club ge with 40 seats, a fitne
roomand a bsiness center. The lok is an atriumabout 30m high stretching from Flis 31 to 36, giving
the area a sense of opennDiners at the restaurant can enjoy an open panoramicfuien approx. 140n
from ground level and a buffoffering predominantl Mediterranean faré¢=or breakfasiNagoya-meshi,
which consists of dishes particular to the foodurel of Nagoya such hitsumabushi eel on rice tenmusu
rice balls filled with shrimp tempura aikishimen flat-strip noodle, will be served along witogura toast
red bean paste on to, allowing guests visiting from overseas to sawoal delicacies while inside tl
hotel.

The Nagoya Prince Hotel Sky Tower represents tiseffiray of Prince Hels intothe Nagoya market. Or
of themost striking characteriss of Nagoyais that the city offers a gateway into Japanesei@ibnc
history. Aichi Prefecture, where Nagais located, was once callOwari Province and Mikaw:Province.It
produced three samurai who would lead all of Japamification during thi/Age of Civil Wars: Nobunag
Oda (15341582), Hideyoshi Toytomi (153°-1598) and leyasu Tokugawa (1'-1616).Nagoya Castle
which, at approx. 15 min. by ciislocated in immediate proximity to the h¢, was built in 1609 at th
order of leyasu Tokuga\ and subsequently rebuilt in 1959 after it was bdidown in the course of w.
Furthermoreoriginally situaed to the south (Nagoya Castle is HonmaPalacewherea long line of
feudallords tookup residenceHonmaruPalaceis currently undergoing restoration work condudtgdhe
City of Nagoya with a total construction budgetisfbillion yen. Part of that restoration has beamgletec
and madevailable to the general public as of May 2

Nagoya is also a central point along tGolden Foute”that links Tokyo and Osaka, both of which are
popular tourist locations among foreign visi to Japan. Furthmore, the Linear Chuo Shinkansen bullet
train that will providetransit between Tokyo and Nagtin appnx. 40 min. is scheduled for development in
2027, which is expected to draw further attento Nagoya in te future. (
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©For inquiries regarding this matter, memberthe press are asked to tact:
Nagoya Prince Hotel Sky Tower Marketing Stra

"’
TEL: +81-(0)52-756-3014 FAX: +8140)52-5656111 SE'DU Group
Smiles ahead




Hotel Overview

[Hotel Name] Nagoya Prince Hotel Sky Tower

[Address] 4-60-12 Hiraike-cho, Nakamura-ku, Nagoya
[Floor Composition] Floors 31 through 36 of Glolgdte

[Total Floor Area] Approx. 12,400m

[# of Guest Rooms] 170

[URL] http://lwww.princehotels.com/nagoya/
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Exterior view of Global Gate Hotel lobby (Floor 31) Restaurant (Floor 31)

Fitness room (Floor 32) Premium Corner King Room Sky Twin Room

Company Overview

Prince Hotels, Inc. is a core affiliate of Seibuldings Inc., one of Japan’s leading hotel and leisu
enterprises with 57 domestic and overseas memlmpames chiefly representing the urban transporati
and wayside facility, hotel and leisure and retdtesbusinesses.

Prince Hotels provides unique services refined elheryears based on the Japanese take on “the amiri
skill of hospitality” through the 43 facilities (Maya Prince Hotel Sky Tower included) that it dihgc
operates in Japanese cities and resort areasréhftraous world-over, including Tokyo, Kyoto, Hitoma,
Karuizawa, Hakone, Sapporo and Furano. Its hotefraipn is centered on its three hotel brands: “The
Prince,” “Grand Prince Hotel” and “Prince Hotelri terms of revenues in the hotel industry, Princeels
holds the top share of the Japanese market.

Furthermore, in addition to its hotels across Japaimce Hotels also operates a diverse array pauatleled
facilities around the country that bring out theach of the region in which they are based, suclyaif
courses (28 directly-operated facilities in Japah),slopes (nine directly-operated facilities apdn), hot
springs, tennis courts, movie theatres and aquarium

Prince Hotels is also actively pursuing the deveept of its business globally. In addition to exgiag its
business through the likes of franchises in Hawéliiina and Taiwan (where it has seven hotels, thodfe
courses and one ski slope in operation), the comnpeas also established sales and PR bases in nine
locations worldwide (Honolulu, Los Angeles, New KpParis, Singapore, Shanghai, Taipei, Bangkok and
Sydney) through which it communicates its appedheoworld.



